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diary of a business problem

COMPANY BUSINESS PROBLEM

First Savings Bank Northwest (FSBNW) How could a one-branch community bank use the web to communicate
their positioning and differentiate in a crowded and competitive market?

Base: Renton, WA This was exactly the dilemma First Savings Bank Northwest faced as
they set out on their quest to create a new website. Luckily, they met up

Branches: 1 with CBC along the way.

Assets: $1.25 billion Positioning itself as the savings expert, First Savings Bank Northwest
encourages customers to see how financial products traditionally
associated with spending, like checking accounts andloans, canalso help

~ them save money. The Bank’s old website did not clearly communicate

FI RST SAVINGS BANK this message and was marred by mismatched visual elements, limited
HWEST

NORT E supporting design characteristics beyond reinterpretations of the
logo mark, a limited color palette, and inconsistent use of type size
and treatment. In addition, website content did not support the Bank’s
“savings expert” position. Instead of differentiating copy, the homepage
contained only product promotions, with no reference made to the First
Savings Bank Northwest brand.
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VISUALS

To create a very focused look and feel, CBC used Northwest-based
photography throughout the new website, emphasizing the bank's
connection to its local community. An expanded color palette added
variety and interest, complemented existing imagery, and helped to
communicate the brand’s conservative yet sophisticated personality.
Logo size was reduced and new design elements were incorporated
into the site to add diversity and better convey the bank’s “savings
expert” position.

CONTENT

CBC wrote fresh content for the website with clear references to
the Bank's “savings expert” position. Product category names were
changed to emphasize savings and growth, an educational page about
money managementwas added, and homepage promotions now clearly
communicate the brand’s position. Sidebar links were added to each
product page to cross-promote related products.
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NAVIGATION

CBC opted to give the new website a less vertical layout to reduce
scrolling and to make links easier to find. In addition to changing the
naming convention for different pages, the information architecture
of pages was also redeveloped into more related categories. Thanks
to CBC’s customer-centric approach to organizing content, the new
website’s overall navigation is more logical, intuitive and user-friendly.
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Camaloanhelp yot Save?
With rates and terms from the Savings Experts, yes it can!
We have Home Equity Loans, Personal Lines of Credit, and other loans that

can provide you with possibillities! Find out more about our loans.

Accounts & Services ' - Savings U. Bulletin
L CD's Savings & More Mew changes in Regulation D
0ans All Personal Loan Rates 5 S e
= Avoid the volatility and risk of the stock and what it means to you.
market. With our CDs, you'll @arn high By First Savings Bank Morthwest
FIRSTForty 5.630% APR*

interest — and enjoy peace of mind.

Here we grow again!
30 yr fixed 5.654% APR* & By Victor Karpiak

Checking & Money Market

fi o - Statement from EC
15 yr fixed 5.507% APR sk Bt i warit Tesdbility cbasntt A Statement from our CEO
mean you have to sacrifice getting a rate of By Mictor Karpiak
return. Our money market accounts give you
both!
Savings All Savings Rates
Treasury Indexed Money 2 .02% APY™ Loans & Credit Bank News
Market Account e Home |loan rates are downl You may be able Due to a building remodel, our Drive-Up
to re-finance and save hundreds of dollars Teller will be temporarily relocated to our
Grow With Us CD (18 month)  2.05% APY** each month. Find out more. parking garage, starting in March 2009.
gigl{:ijm Certificate of 27905 APY* Also, our ATM will temporarily be out of

service. We recommend using the Allpoint
Metwork. See Below.

FE11400
throwgh BA12/709
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Home Loans FIRSTLine

Commearcial Loan Rates

You can't always do it on your own - certainly not when it
comes to buying or fixing up your home, making a big
purchase, or if there's an emergency. For those times in
[ife. we offer a variety of “loaned savings™ options. Speak
with one of our Loan Officers, and they’ll help yvou choose
the loan option that's best for you.

Loan Calculator

You do the math: Usa our handy onling

Bulletin Board Articles

\

Mew changes

i ; whiat it means to wou.
calculator to deterrmine axactly what your

|_'li-J':,"IrIHr!|."_-i will be By First Savings Ban Norhwest

1 Begulation [ and

HormaBanker rvastor Raelations

Contact Us
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Choose from home equity loans,
hxed and adjustabla-rate

Home Loans
r1|r_|rlguge-:.i. 2yar l.:-;.:lrlrlll':"rl'_'IH|

FIRSTLine Line of Credit

@ Gal instant barrewing power,

Rates
Click here for the lalest ratas on
__)'I all types of loans.
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H Stored Savings | Loan Savings | Commercial Savings

Money Market Accounts Treasury Indexed Accounts FRates

V4

Checking Account
Engineered By Savir

Account Comparison FIRSTChecking High-Yield Earn More
; _ If you have money that you
Min Deposit $1.00 $1.00 $250 S wen't be using for 8 menths or
longer, you can earn an even
Rate N/A 0.50% APY* 0.50% APY"

higher rate of return. Check out

our CD rates now!
Min. Monthly Balance 20 20 $250

Visa Debit Card Yes Yes Yes Commercial Checking

“APY = Annual Percentape Yield. Rabes increase as balapces ncrease; please see Fabes for mare details. - In the market for Business
S Checking? View our

Commercial Accounts.

; High-Yield Checking
2 At most banks, you need thousands of dollars in a checking account to earn interest. Not so Bulletin Board Articles

at First Savings Bank Morthwest. Our Savings Experts made it possible for consumers to & Mew changes in Requlation D and

earn interest — 3250 is all it takes. LA i e s

By First Savings Bank Morthwest
Apply Mow
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[eSu H:S website enjoys more visits and greater interest

The website’s streamlined look and feel, brand-centric language and the bank’s “savings expert” message. Visitors have also found the
fluid navigation resulted in more return visitors, increased visit depth site very engaging — the overview pages (Stored, Loan and Dynamic
and longer time spent on the site. Consistently high traffic on the “Stored Savings) boast a low exit rate and lengthy average visit time.

Savings” and “CDs” pages show that the site is clearly communicating
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Creative Brand Communications, Inc. is a Portland, Oregon-

th a n k yO U based full-service multi-sensory marketing and experiential brand

development agency, specializing in building experiential brands

Naming

Mergers & Acquisition Marketing
Strategy

De Novo Marketing Strategy
Logo & Tagline Development
Copywriting

Collateral

Business Systems

Web

QOut of Home

Tl
for forward-thinking financial and professional services companies.
CBC CAPABILITIES AND SERVICES =
Brand Strategy Word of Mouth/Buzz Marketing
Campaign Strategy Media Planning
Product Launches Media Buying —
[

Experience Creation
Environmental Design
Merchandising

Switch Kits

Event Planning
TV/Radio
[llustration/Photography
Animation

Print Production

Mailing & Fulfillment Services

contact

4831 NE Fremont St., Suite 5
Portland, OR 97213

p: 503.249.9363
f: 866.754.1514

hello@creative-brand.com




